
LVAC ‘Do-It-Yourself’ Promotional Kit for Artists

Congratulations artists, 

   You’ve worked hard, you’ve got a show at the Las Vegas Arts Council scheduled, your artwork is nearing gallery ready, and your thoughts are turning toward your exhibit as a tangible event.  But wait…your job is really only halfway done.  Your artwork deserves the best audience you can attract, and there are steps you can take to ensure your show at the Las Vegas Arts Council gets the exposure your work deserves.  

   Arts promotion can seem daunting, but it can be broken down into manageable tasks, and this kit is designed to help you implement a promotional strategy that best suits your show by following 4 basic steps.  High numbers of general, miscellaneous visitors to your show might seem to be a good thing to strive for, and in some circumstances it is, but sometimes it’s better to go after and attract visitors from specific or targeted audiences that you really want or need to connect with over the long term, even if they may be fewer in actual numbers.  

   Some established artists may be familiar with the work necessary to promote an art exhibit, while others with less experience may not.  Whatever your level of knowledge, this kit is worth examining in its entirety because it may contain information and resources helpful for your particular event.  Give yourself plenty of time; start working on the tasks in this kit about 6 months prior to the opening of the show.     

Submitted by Kim Reed-Deemer

Step 1:  Creating Your Mailing & Publicity Lists

   The first place to start when planning a promotional strategy is the compilation of your mailing and publicity lists, which you can add to or modify as your career progresses over time.  Whether you choose to send exhibit announcements and opening reception invitations by snail-mail, or electronically via an online service like ‘evite,’ the general strategy is the same.  You should prepare a personal mailing list, a professional mailing list, and a media mailing or contact list.  Exhibit announcements and opening reception invitations do not require that you compose and include a cover letter with your mailings.  

Your Personal Mailing List

   Your personal mailing list contains the names and addresses of family, friends and  neighbors who form your personal social network.  Some of these people may also be collectors of your artwork, but your main relationship with them is personal.  

Your Media List

   You should prepare a media mailing or contact list, consisting of print, broadcast and radio outlets.  It can also include regional and local arts publications, such as ‘Southwest Art,’ for example.  Don’t forget to include New Mexico’s Public Television station, KNME, as they often produce programs about New Mexico arts.  

   Your media contact list should also include state and local tourism councils, the Chamber of Commerce, Visitors’ Centers, and other types of tourism entities and publications.  

Your Professional Mailing List

   Your professional mailing list contains the contact information of individuals and entities from the professional art and culture community.  Whose attention do you want to obtain?  Galleries?  Museums and other types of arts, culture and history centers?  National, state, regional and local government arts and culture agencies?  Specialized art workshops, centers and college/university exhibit spaces?  The answer for you depends on what type of work you do, and what your career objectives are.  

   If you want art galleries on your mailing list, then take a few moments to do some research so that you can select galleries that are reasonably compatible with your work.  If you hope to apply for public arts funding at some point, or for example, want to apply for an artist-in-residence program in the future, then be sure to tailor your mailing list to those individuals and entities that are consistent with these goals.  Would your work be of potential interest to a certain type of art center, workshop, or museum?  Be sure to include those entities on your list.  And don’t forget to include on your list those people and institutions who are already collectors of your work.   

   Equally important, all of us who exhibit at the LVAC can help to promote and strengthen the long-term reputation of the arts in San Miguel County as a whole by regularly sending promotional material to those governmental and private entities who fund us, and to those institutions who are, in effect, the regional arts and culture ‘gatekeepers’ for New Mexico (there is an address list of these crucial entities attached at the end of this kit).  We want them to know what great artists we have, and how vibrant and active the arts are right here.  One good way to do that is to keep sending them our promotional material, and even if they don’t presently attend our events, with our consistent promotional efforts, they will over time begin to develop the accurate impression that we are a ‘happening’ place when it comes to the arts.  In summary, your professional mailing list is absolutely critical in so many ways, and it should be a high priority in preparing for your show.  

Step 2:  Creating Your Show’s Identity

The Theme and/or Title of Your Show

   It helps when promoting your show if you have a unifying theme or title that you can use to refer to when designing your show announcements, opening reception invitations, and writing your press releases.  Those who are participating in your show can brainstorm to generate an interesting theme and title that best encapsulates or represents your exhibit.  

Exhibit Announcement Cards and Opening Reception Invitations

   Your announcement cards and opening reception invitations should visually express your show’s theme, and you can be creative in its design.  It is more difficult to design a group show announcement card or group opening reception invitation at smaller dimensions, so determine how big your mailing cards will have to be to accommodate the images and text you need to include.  It may be better to come up with a single unifying image for a group show mailing card of small dimensions, such as 4” x 6,” rather than trying to fit tiny images from all the participating artists on to one small card.  If you have the budget and can go with a larger dimension mailing card, you may be able to include an image of each artist’s artwork.  Find out what kind of printing card stock and card size limits the U.S. Postal Service requires, and what the postal rates are per card size.  

evite

   You can send people invitations to your opening reception through online sites like e-vite.  The advantage to this kind of service is that your invitees can respond online directly to your invitation or announcement and leave messages for you, which makes it easier to estimate how many people will attend your event.  You may be ‘old school,’ however, and prefer to send out the traditional printed announcements and invitations.  

http://new.evite.com/#home

Posters

   Once you have the design of your exhibit announcement cards and opening reception invitations, you can expand that design into a larger poster for your show.  Decide what format would work best for your show, and what size seems to be common in posters displayed in your targeted areas.  Some businesses or locations are very receptive to hanging posters in their store windows, while others are not.  You just have to ask.  Don’t forget to take your own tape with you when you distribute your posters.  

Images of Your Artwork

   If you are confident that you can take high quality images of your work, take photos of your best pieces for promotional purposes.  Save the images on to a CD like this:

artist-name_title-of-work_media

   If you don’t feel you can take reasonably good images, then you’ll have to hire someone to take them for you.  Have them saved to your computer so that you can make CD’s of them as needed to distribute to various media outlets.  

   Once you have the design of your exhibit announcements/invitations and posters settled, and your images saved to CD’s, you can either have a commercial printing outfit produce them, or if you have the computer software and a good color printer at home, you can print them all yourself. 

Step 3:  Publicizing Your Show

Press Releases

   Find out how soon before your event opening to submit your press release and accompanying images to the various media outlets you wish to contact, as they have publishing deadlines and cutoff dates.  Their web sites have instructions for individuals seeking to submit press releases, so it’s best to check first and follow the procedures indicated.  Depending on the type of outlet, you may be able to submit materials on-line.  If you’re dealing with a smaller outlet, such as a local newspaper, you may be able to deliver your materials on a CD in person.  

   A press release should be written for your exhibit, and you don’t need to be a professional writer to come up with a good press release.  You should already have decided upon your show’s theme and title to use as a starting point in composing your press release.  The press release should be built around a ‘hook,’ or attention catching concept derived from some aspect of your show.  Use this hook to tell the readers an interesting story about some aspect of your show.  Write your release in straightforward language that would be understandable to a general readership; in other words, do not load it with artsy jargon or art criticism.  It doesn’t have to be extremely lengthy, either, as long as it has an interesting angle and includes all the necessary info that readers would need to find and attend your event.   

   The first paragraph should include the who, what, where, and when of your show, but in order for the press release to immediately grab and hold the reader’s attention, that information should be built in to your over-arching ‘hook.’  

   Following paragraphs should mention each participant with a concise but interesting description of what kind of work they do.  Alternatively, the following paragraphs could be organized according to media, with a mention of which artists are working in each media.  Try to tie it all together and relate it to your show’s theme and the press release ‘hook’ or story.  

   The last paragraph of the press release should include or reiterate the dates that the show runs, the location of the event, the day and time of the opening reception, and the name and phone number of someone to contact for additional information.      

   Save your finished press release and any accompanying images of artwork onto a CD because many media outlets do not have the time or the staff to transcribe a press release that has been printed out on a piece of paper.  Write the name and date of your show, and your name and contact info directly onto the CD with a permanent marker so that the news outlet can easily contact you with questions, and if they pass your CD on to other reporters to work on, each reporter who receives it knows exactly what it is.  Depending on how many media outlets you plan to submit your press release to and how they require you to submit materials, you may need to make several CD’s with your press release and your images on each one. 

   One thing to keep in mind:  you may go to a lot of trouble in crafting your press release, you submit it to someone who seems interested in using it, but in spite of your best efforts it ultimately may not get printed owing to things out of your control.  The publication may intend to print it but late breaking news or other information may bump it off the pages.  Do your best, be polite and appreciative to the staff, and cross your fingers.  Even if your press release doesn’t get into print for your show, someone may file your information away for some future story.   

Sample Press Release

   The following is a sample press release that can serve as a rough model for writing your own press release.  The title of the press release summarizes the ‘hook’ for this particular show and the title of the show.  The first paragraph contains the relevant information about the show, but those facts are embedded in the ‘hook’ or slant given to the show.  

(Put your contact info here)

Neighbors, Friends, Artists: ‘Across the Alley’ 

June 2011 Exhibition, Gallery 140, Las Vegas Arts Council

140 Bridge Street, Las Vegas, New Mexico

   The growing arts community in Las Vegas, New Mexico, is not just a cluster of indifferent strangers working in isolated studios.  The June exhibition at Gallery 140 of the Las Vegas Arts Council, ‘Across the Alley,’ is a collaboration of three creative people who are also good neighbors and friends.  The husband and wife artist team of Jane and John Doe, along with next door neighbor Mary Smith, will be showing their works in a three person show at Gallery 140 throughout the month of June, 2011. 

   Jane Doe’s paintings range from classically grounded figures and still life in oils, to northern New Mexico landscapes in watercolor.  Her figure paintings depict aspects of New Mexico culture such as folklorico and flamenco dancers, and to her watercolor landscapes, Jane Doe brings a distinctly midwestern sensibility.  Mary Smith's work involves oil still life and powerfully graphic figurative hand-pulled prints that are deeply personal and often auto-biographical.  John Doe thoughtfully employs the contrasts of wood, glass, metals and stone to create cerebral and contemplative yet somehow earthy and organic 3-D pieces, both abstract and representational in concept. 

   The ‘Across the Alley’ exhibit is an extension of their ongoing friendship, which began shortly after the Does, who relocated to New Mexico from the Chicago area, moved in to their 1890’s home separated from Mary’s likewise historic district property by a narrow alley.  Mary Smith was one of the first people in their historic Carnegie Library neighborhood to extend a neighborly welcome the Does, so when Jane and John were offered a show by the Las Vegas Arts Council, asking Mary to participate was a given.  They were already familiar with each others’ work, regularly stepping across the alley to get artistic feedback and advice from one another on various projects, and to visit about all things art and otherwise in Las Vegas.  

   When Mary needs wood cut down for her printmaking blocks, John is happy to trim the lengths for her in his workshop.  Sundays are often spent talking art around a dinner table laden with one of Mary’s home cooked meals served on china Jane inherited from her mother.  Art books from the artists’ respective home libraries migrate back and forth across the alley, much like the Doe’s cats who spend as much time in Mary’s back yard as they do in their own.  When one or another of the artists needs the insight of a fresh eye, objective critique is just a few short steps away.  

   The fellowship, friendship and support that characterizes the relationship between these Las Vegas neighborhood artists is reminiscent of the atmosphere of artistic ‘communitas’ that developed into the historic artist colonies for which New Mexico is so well known.  Not surprising, given that it was originally a pair of Las Vegas artists, Mr. And Mrs. Harold A. Elderkin, who in 1886 transplanted their strong sense of art and community from Las Vegas, New Mexico, to Santa Fe to pave the way for what is now one of the largest regional art destinations in the country.  There’s just something about Las Vegas that brings art minded people together, and ‘Across the Alley’ is in keeping with that long standing Las Vegas tradition.  

   Gallery 140 is located at the Las Vegas Arts Council; 140 Bridge Street, Las Vegas, New Mexico (phone:  505-425-1085).  The exhibition runs throughout the month of June, 2011.        

Online Promotion Through Social Networking

   In addition to traditional promotional methods, you can of course publish a lot of your promotional material on social networking sites.  The connections between people on Facebook  and other forms of internet social networking are based on less predictable chains of association, so it may be more difficult to determine what audiences you are actually reaching via social networking web sites, but they are worth pursuing and are gaining greater and greater popularity.  

Step 4:  Inviting Specific Audiences 

When To Put Up Your Posters

  Take your posters around about 3 weeks before your event is scheduled to open.  Putting the posters up will take time if you plan on posting them in numerous locations covering a wide region.  You may want to recheck from time to time to see that they are still up and reasonably visible, as they may get inadvertently moved or removed. 

When To Mail Your Announcements & Invitations

  Mail your announcements and invitations approximately 2 weeks before your opening reception/and or your exhibit is scheduled to open to the public.  Any earlier and your mailing may get lost among the deluge of information and advertising that people receive each day.  Any later and people may have already made other commitments with their time.

Comprehensive Professional and Media Mailing List

   The following is a list of entities that you can examine to determine which may be appropriate to your show.  The names of the administrators may change over time, so it is best to check their web sites before addressing your mailings in order to keep current with their staff.  The list is by no means exhaustive, but covers a fairly extensive range of entities.  (List compiled in April to June of 2011)

Media/Publications 

!!! Check the web sites of these media outlets for instructions on submitting your promotional materials.  

     New Mexico Tourism Department

     Media Relations

     491 Old Santa Fe Trail

     Santa Fe, NM 87501

     505-827-7400 tel

     505-827-7402 fax

     800-545-2070 toll free

     http://www.newmexico.org/news/press_kit/index.php

     Print Media

     Ethel Hess, Publisher

     New Mexico Magazine

     495 Old Santa Fe Trail

     Santa Fe, NM  87501

     http://www.nmmagazine.com/contact.php

     Las Vegas Optic

     648 Lincoln Ave.

     Las Vegas, NM  87701

     http://www.lasvegasoptic.com/contact

     Phone  (505) 425-6796

     Fax  (505) 425-1005

     Kristina Melcher, Ed.

     Pasatiempo

     Santa Fe New Mexican

     http://www.santafenewmexican.com/
     http://www.santafenewmexican.com/ContactUs/Newsroom_contacts_draft

     http://www.santafenewmexican.com/advertising/

     Rene Kimball, Arts Ed.

     Albuquerque Journal

     7777 Jefferson St., NE

     Albuquerque, NM  87109

     http://www.abqjournal.com/main/

     http://www.abqjournal.com/main/contact
     The Taos News

     575-758-2241 
 

     Mail:  P.O. Box 3737

               Taos, NM 87571 
 

     Street Address:   226 Albright Street

                                Taos, NM 87571 
 

     Fax - Advertising: 
575-758-9647

     http://www.taosnews.com/
     http://www.taosnews.com/about_us/about_taos_news/
     The Sangre de Cristo Chronicle

     http://www.sangrechronicle.com/our_newspaper/about_us/
     Polly Anderson, Gen. Mgr. & CEO

     KNME

     1130 University Blvd., NE

     Albuquerque, NM  87102

     Kristin Hoerth, Ed. in Chief

     Southwest Art Magazine

     10901 West 120th Ave.

     Suite 150

     Broomfield, CO  80021

     Vicki Stavig

     Art of the West Magazine

     15612 Highway 7

     Suite 235

     Minnetonka, MN  55345

     Western Art Collector Magazine

      7530 E. Main Street, Suite 105

      Scottsdale, AZ  85251

     Four Corners Geotourism  (National Geographic Magazine)

     http://www.fourcornersgeotourism.com/index.php

     Radio Stations 

     http://www.ontheradio.net/states/new_mexico.aspx

Governmental Arts, Culture & Humanities Organizations

     Craig Newbill, Exec. Dir.

     NM Humanities Council

     MSC 06 3570

     Albuquerque, NM  87131-0001

     Carol Cooper, Rural Arts

     New Mexico Arts/Dept. Cultural Affairs

     P.O. Box 1450 

     Santa Fe, NM  87501-1450

     National Hispanic Cultural Center

     1701 4th St. SW

     Albuquerque, NM  87102

     City of Las Vegas, New Mexico

     1700 N. Grand Ave.

     Las Vegas, NM 87701

     http://www.lasvegasnm.gov/

College and University Art Departments and Centers

     Miriam Langer, Dept. Chair

     NM Highlands University Art Dept.

     Box 9000

     Las Vegas, New Mexico

     UNM College of Fine Arts

     Dept. of Art & Art History

     MSC04 2560 1

     University of New Mexico

     Albuquerque, NM  87131-001

     UNM Center for the Arts

     Central & Cornell Avenues, NE

     Albuquerque, NM  87131 

     D.W. Williams Art Center

     New Mexico State University

     Box 3572

     Las Cruces, NM  88003

     Preston Thayer, Dir.

     University Art Gallery

     New Mexico State University 

     MSC 3572

     P.O. Box 30001

     Las Cruces, NM  8803-8001

     Runnells Gallery

     The Dept. of Art

     Eastern New Mexico University

     Station 19

     1500 S Ave. K

     Portales, NM  88130

Museums

     Mary Kershaw, Dir.

     New Mexico Museum of Art

     107 West Palace Ave.

     Santa Fe, NM  87501

     Laurie Rufe, Dir.

     Roswell Museum & Art Center

     100 West 11th St.

     Roswell, NM  88201

     The Anderson Museum of Contemporary Art

     409 East College Boulevard 

     Roswell, NM 88201

     Cathy L. Wright, Dir.

     Albuquerque Museum of Art & History

     2000 Mountain Rd., NW

     Albuquerque, NM  87104  

     Robert A. Kret, Dir.

     Georgia O’Keeffe Museum

     217 Johnson St.

     Santa Fe, NM  87501

     Susan Longhenry, Dir.

     Harwood Museum of Art

     238 Ledoux St.

     Taos, NM  87571

     Erion Simpson, Dir.

     Taos Art Museum & Fechin House

     227 Paseo del Pueblo Norte

     Taos, NM  87571

     Millicent Rogers Museum

     1504 Millicent Roger Road

     Taos, NM  87571

     Blumenschein Home & Museum

     222 Ledoux St. 

     Taos, NM  87571

     Museum of International Folk Art 

     706 Camino Lejo

     Santa Fe, NM  87505

     Wheelwright Museum of the American Indian

     704 Camino Lejo

     Santa Fe, NM  87505

     Museum of Indian Arts & Culture

     710 Camino Lejo

     Santa Fe, NM  87505

     Museum of Contemporary Native Arts

     108 Cathedral Place

     Santa Fe, NM  87501

     Museum of Spanish Colonial Art

     750 Camino Lejo

     Santa Fe, NM 87502

     Site Santa Fe

     1606 Paseo de Peralta

     Santa Fe, NM  87501

     Frances Livine, Dir.     

     Palace of the Governors

     105 West Palace Avenue

     Santa Fe, NM  87501-2014

     Governor Bent House & Museum

     117 Bent St.

     Taos, NM  87571

     Las Cruces Museum of Art

     491 North Main Street

     Las Cruces, NM  88001

     Denver Art Museum

    100 West 14th Avenue Parkway

     Denver, CO 80204-2788

     http://www.denverartmuseum.org/discover_the_dam/contact_information
     Phoenix Art Museum

     1625 N. Central Avenue, Phoenix, Arizona 85004-1685 

     (602) 257-1222

     http://www.phxart.org/contact/index.php
     Scottsdale Museum of Contemporary Art

     7374 East Second Street

     Scottsdale, AZ 85251

     PHONE 480-874-4666

     EMAIL smoca@sccarts.org

     http://www.smoca.org/
     http://www.smoca.org/contact.php

Workshops and Art Centers

     Tarnoff Art Center

     Pecos, NM

     Tapetes de Lana Weaving Center & Rural Arts Center

     P.O. Box 1135 

     Hwy 518, Junction 434

     Mora, NM  87732

     Carla Gomez, Manager

     gomez.tapetes@gmail.com
     http://www.tapetesdelana.com/
     Tapetes de Lana (Las Vegas, NM, Facility)

     1814 Plaza

     Las Vegas, New Mexico 87701

     Las Vegas Studio: (505) 426-8638

     Mora Studio: (505) 387-2247

     email: info-t@tapetesdelana.com

Open Space Visitors’ Center Art Gallery

           http://www.cabq.gov/openspace/visitorcenter.html
           Physical Address (Visitor Center):

           6500 Coors Blvd NW

           Albuquerque, NM 87120

           Jodi Hedderig

           Phone: (505) 897-8831

           Email: jhedderig@cabq.gov
           Physical Address

           (Open Space Main Office):

           3615 Los Picaros SE

           Albuquerque, NM 87105

           Mailing Address:

           Open Space Division

           Parks and Recreation

           P.O. Box 1293

           Albuquerque, NM 87103

     Center For Contemporary Arts

     1050 Old Pecos Trail

     Santa Fe, NM 87505

     Northern New Mexico Regional Art Center

     P.O. Box 1295

     Espanola, NM 87532

     New Grounds Print Workshop & Gallery

     3812 Central Ave.. SE

     100B

     Albuquerque, NM  87108

     Fuller Lodge Art Center

     2132 Central Avenue

     Los Alamos, NM 87544

     Espanola Valley Fiber Arts Center

     325 Paseo de Onate

     Espanola, NM  87532

     VSA North Fourth Art Ctr. Gallery

     4904 Fourth St. NM

     Albuquerque, NM  87107

     Preston Contemporary Arts Center

     1755 Avenida de Mercado

     Box 1022

     Mesilla, NM  88046

     Carlsbad New Mexico Museum & Art Center

     418 West Fox St.

     Carlsbad, NM 

     Indian Pueblo Cultural Center

     2401 12th St.  

     Albuquerque, NM  87104

     Cerro Pedernal Heritage Association

     P.O. Box 144

     Youngsville, NM  87064

     http://www.pedernalheritage.org/contact/

          Amie D. Martinez, President

          phone: 575-638-5012

          email: asanka(at)windstream.net 

          Katy Blanchard

          phone: 575-638-0306

          email: katy(at)urbaneagle.com

Gallery Associations

     Santa Fe Gallery Association

     P.O. Box 9256

     Santa Fe, NM  87504

     http://www.santafegalleries.net/

     The Taos Gallery Association

     info@taosgalleryassoc.com
     575-758-3255

Artist Societies

     Pendaries Art League

     Pastel Society of New Mexico

     P.O. Box 3571

     Albuquerque, NM  87190-3571

     New Mexico Art League

     P.O. Box 16554

     Albuquerque, NM  87191

     New Mexico Watercolor Society

     P.O. Box 11604

     Albuquerque, NM  87192

     Plein Air Painters of New Mexico

     http://papnm.org/

     Santa Fe Society of Artists

     P.O. Box 2031 

     Santa Fe, NM 87504-2031


